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Implementation of MyIR

• State Immunization Programs (AK*, AZ, LA, 
WA, WV)
• Recruit and train healthcare providers
• Promote MyIR to public

• Healthcare Providers
• Promote MyIR to patients
• Authenticate and register patients

• Consumers
• Register and use MyIR



Consumer- initiated Provider- initiated
 Online self-registration

 One-time in-person 
provider authentication 
and approval

 Free anytime, anywhere 
records access

 In-Office consumer 
recruitment & registration

 In-Office authentication & 
approval

 Promote in-office account
activation – free anytime, 
anywhere records access

2015 Registration Workflows



Login

User Workflow

1

2 Select Record

3 View
Download
Print
Share



Could MyIR be successful?

• Will providers be willing to promote MyIR and 
conduct the authentication?

• Will this reduce the workload for providers or 
increase it?

• Will consumers be interested in this?
• Could MyIR influence health behaviors?



Evaluation Methods and Timeline

• State Immunization Programs
• Key Informant Interviews conducted Jul-Aug 2015

• Participating Providers
• Online survey conducted Jul-Aug 2015
• Key Informant Interviews conducted Jun-Aug 2015

• Consumers
• Online survey conducted Jan-Aug 2015



SELECTED RESULTS: REGISTRATION 
CHALLENGES



Overall Metrics
(As of August 30, 2015)

• 137 providers registered at least 1 consumer

6,040 consumers 
initiated registration

1,067 consumers 
completed registration

Registration 
Completion Rate:

18%
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Provider Challenges
“Then there's a little bit of a challenge for the girls 
at the front desk to remember to give these out
and to incorporate one more form into the visit at 
the check-in process.”

“Honestly, time ... when this all came about time 
was a factor because of things that were going on 
here. We're really small. There's only a few of us 
here, so we just ... to try to find the time to do this, 
we were always interrupted.”

Key informant interviews - 2015



Consumers: Main reasons for not 
completing registration process

Provider-Initiated registration process
• Forgot to go online and complete steps (27%)
• Forgot/lost PIN (22%)
• Didn’t have time to complete (17%)

Consumer-Initiated registration process
• Didn’t know had to go to provider office to complete 

registration (37%)
• Waiting until next scheduled visit to complete registration 

(23%)
• Not willing to schedule a visit just to complete registration 

(19%)



SELECTED RESULTS: USE OF AND 
ATTITUDES TOWARDS MYIR
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MyIR Functions Used
84% of registered Consumers 

accessed MyIR

40% reported MyIR indicated that
a vaccine was needed



Called Doctor 
to see if 

vaccine was 
needed, 14.3%

Called Doctor 
to report 

vaccine had 
been received, 

3.6%

Scheduled a 
visit with 

Doctor, 35.7%
Waiting to 

discuss with 
Doctor at next 

visit, 17.9%

Have not taken 
any action yet, 

28.6%

Actions Taken After Learning a 
Vaccine was Needed

Positive Health 
Seeking Behavior
54% of Consumers 
who learned they 
needed a vaccine 
contacted their 

Doctor.
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Summary
• Challenges with completing registration 

process
• Providers do not have time or forget to inform patients 
• Consumers not informed about or forget to complete all 

the steps

• Despite challenges, participating providers 
report positive attitudes towards MyIR

• Registered Consumers report:
• Positive attitudes towards using MyIR
• Taking action once they are informed a vaccine is 

needed



Thank You! 
• Shannon Stokley: sstokley@cdc.gov

mailto:sstokley@cdc.gov


Washington State MyIR
Lonnie Peterson, Child Profile Health Promotion 

Supervisor, Office of Immunization and Child Profile



Washington State MyIR

 Alternative approaches
 Built upon existing infrastructure
 Remove provider



Washington State MyIR

 Alternative approaches:
 Records requests



Washington State MyIR

 Alternative approaches:
 Promotional webpage (doh.wa.gov/immsrecords)



Washington State MyIR

 Alternative approaches:
 Child Profile Health Promotion mailings



Washington State MyIR

 Ad campaign (March to May 2016)
 Seattle Metro area
 Print and online

 Parent Map
 Volunteer Spot

 Local blogs
 Seattle Mama Doc

 Alternate registration options



Contact:
Lonnie Peterson
Child Profile Health Promotion Supervisor
360-236-3534
lonnie.peterson@doh.wa.gov 



xLouisiana

Batch Creation of
Accounts for Consumer 
Access to Immunization 

Records
Quan Le, IIS Manager, 

Louisiana Department of 
Health and Hospitals



xLouisiana

The Challenge

 Existing workflows enroll one consumer 
family at a time

 How might we enroll thousands 
of families at once?



xLouisiana

Our History
 Over 2,300 LA providers (>95%) use 

LINKS (IIS)
 Since 2013: ~64 providers & clinics 

register consumers for MyIR
 Since March 2016: Consumers may  

completely register from home



xLouisiana

Batch Enrollment
 Pilot test with a willing partner
 Partners: 3rd party payers, Medicaid, 

large group practices
 Algorithm processes data export &

creates family accounts, matches
family members to IIS records



xLouisiana

Workflow

1. Input File Creation
Cohorted families 
have registration 

data fields 
exported from Partner’s

data system

• Email (& repeat)
• First name
• Last name
• Phone number(s)
• Gender
• DOB
• Address
• State
• Zip code
• Dependent(s) First Name
• Dependent(s) Last Name
• Dependent(s) Gender
• Dependent(s) DOB



xLouisiana

Workflow

2. Matching Algorithm 
MyIR™ algorithm

attempts single exact
matches for each
family member to

the IIS
(HL7 query & response)  

If registration data & 
phone number exactly 
matches data in IIS for 
> 1 family member,  a 

MyIR™ account is 
created

A single-use Access 
Code is exported to the 

input file



xLouisiana

Workflow
3. Account Activation 

Partner distributes 
promotional announcement

and Access Code to 
consumer clients –

Consumer enters Access
Code to MyIR™

Consumer has 
anytime, anywhere, 

any device 
real-time access to 

copies of their 
official 

Immunization 
Records

View

Download

Print

Share



xLouisiana

Next Steps
• Identify, approach candidate partners
• Evaluate source data (legal 

relationships among family members)
• Build algorithm
• Test & evaluate
• Deploy and measure consumer uptake



xLouisiana

Quan Le
IIS Manager

Louisiana Department of Health & Hospitals

quan.le@la.gov



xScientific Technologies Corporation

Consumer Access to 
Immunization Records:

Secure Enrollment Techniques

Lara Popovich
Scientific Technologies Corporation (STC)



xIdentity-Proofing Challenges

 Identity-proofing ensures that a person
is who they say they are and that they  
are legally entitled to access the health  
records of specified individuals

 A one-time in-person visit to a healthcare 
provider has been the established         
“Gold Standard” and was the original 
procedure for this Pilot Project



xAutomating Identity-Proofing

 A 2-factor method now eliminates the  
required in-person provider visit for the 
majority of consumers – removing a barrier

 Factor 1: Something you “know”:
Consumer’s family registration data

 Factor 2: Something you “own”:
Consumer’s phone or physical 
mailing address



x1. Registration Data

Consumer submits
registration data 
for themselves & 

dependents
to MyIR.net™

• Email address
• Self-assigned password
• First name
• Last name
• Phone number(s)
• Gender
• DOB
• Address
• State
• Zip code
• Captcha
• Dependent(s) First Name
• Dependent(s) Last Name
• Dependent(s) Gender
• Dependent(s) DOB

Something you know



x2. ID-Proof & Records Matching

Consumer 
selects

“Auto Match”
ID-proofing

Option

Auto Match
Access Code
Sent by SMS 

or Phone

Option 1

Query to state IIS



x3. Match Outcomes

Match Algorithm
If registration data & phone 

number exactly matches 
data in state IIS,  Access 

Code
sent to consumer via SMS 
text or phone autodial –
consumer enters Access 

Code

A

Something 
you 
own

Match Algorithm
If registration data  (but NOT 

phone number) exactly 
matches data in IIS,  
Access Code sent to 
consumer via  mail –

Consumer enters Access 
Code

Match Algorithm
If registration data  does NOT exactly match data in 
state IIS)  consumer  can submit ID-proof to State --

State may approve account

B

C



x4. Consumer Access

Consumer has 
anytime, anywhere, 

any device 
real-time access to 

copies of their 
official 

Immunization 
Records

View

Download

Print

Share



xRegistration



xRegistration



xAuto Match Option



xAuto Match



xReceive Access Code



xEnter Access Code 



xRecords Access



xOfficial State-Specific Record



xMeasurement

• Weekly metrics count consumer 
choices and outcomes

• Consumers may still choose to visit a 
provider for in-person ID-proofing

• Targeted promotional campaigns will 
be tracked through a registration data 
field in MyIR™



x

Lara Popovich
Consumer Product Lead

Scientific Technologies Corporation (STC)

lara_popovich@stchome.com



Questions?
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